
Disclaimer:  
This is a temporary portfolio with curated work that is not protected under NDA. 
  

July 2018

ctm

http://www.glorimar.com

 

http://glorimar.com
http://www.ctmacdonald.com


My role is to work within business-centric cultures and 
advocate for users and usability, but most importantly of all, 
for experiences. I have been designing and advocating for 
user experience design since before the term “UX” was 
coined. I have presented designs and research to companies 
in many audience-centric ways.

As a UX lead for multiple companies, I have lead UX 
research and testing, as well as business-focused designs. 
One of my strengths is aligning business goals with design 
and technologically feasible execution. I am a technology-
design-business liaison in many respects.

As a design instructor for the past several years, I have been 
inspiring students to think about the audience first in their 
design. I have helped inform cultural change at a leadership 
level through these students.

As a UX Designer* at EMC2, my challenge was to persuade 
software engineers to think their work must be engaging and 
usable to reach a broad audience. In fact, I was the first to 
bring personas and design thinking to the company’s table in 
the early 2000’s. My work has helped convince project 
managers, stakeholders, and engineers alike that planning 
for usability is undeniably part of good development practice.

*Actual title was Senior Applications Engineer

UX before there was UX
iOS 10 (swift app)
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NEIA - UX | Ui Instructional and Training
CHALLENGE: Engage and instruct new college students in 
modern design thinking, style, methods and tools. 

MY ROLE: As a Graphics & Web instructor I was in a unique 
position to guide young student through to tools and 
methodologies of modern design including Introduction to 
coding for the web, Introduction to Advanced use of the Adobe 
Creative Suite(Cloud) UX Design Tools like: Sketch, Adobe XD, 
SilverBackApp, Balsamiq, Axsure and Design Methodologies like 
Design Thinking, UX Guerrilla Testing , Wireframing and Rapid 
Prototyping 

RESULT: Over the period of 10 years and hundreds of students I 
have past grads in all major aspects of our industry with the 
majority in the UX discipline. They are working in high-level 
Fortune 500 Companies, Agencies and small shops across 
America. 
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EMC2 - CCA5* - UX UI Focused - Enterprise Level
CHALLENGE: As the team first UX/UI lead, I needed to forge 
paths across silos in a historically divided company group. Field 
managers desperately needed a tool, to manage enterprise level 
devices. The issue was the tools were command line and 
needed a visual method of control. 

MY ROLE:  Working with stakeholder and end users of the CCA 
product I introduced personas as a design and development 
tool. Allowed for a clearer understanding of the needs of the 
target audience. I designed a "drag and drop" style interface for 
Field managers to visually understand the network environments 
under their management. I worked closely with the engineering 
groups to implement design ideas and style and make the CCA 
5 Tool a success 

RESULT: During my tenure, the CCA5 application being used by 
5000 unique users across the globe. The speed and knowledge 
due to the visual UX | UI they were able to manage the network 
environments resulting in less network collision and cost saving 
estimated in the millions annually. 

* (Change Control Application 5)



2004 -2007 CCA5
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StageVita Project -UX,UX Testing and UI Design focus Consumer Project

CHALLENGE: StageVita was a UX/Design project for amateur 
theater participants. The Business goal was to provide a simple 
audience friendly tool for actors, and amateur theater workers to 
share, post manage theatrical resumes. These are lovers of the 
arts and not professional actors. 

MY ROLE: UX and Visual Designer I created and tested design 
ideas. After understanding needs, I conducted interviews with 
local target audience members from this wireframes, and visual 
prototypes were created and tested including A/B testing. Based 
on that testing s report was made to the site owners. 

RESULT: Based on my report after testing and early design the 
project owners decided to halt development for the foreseeable 
future. Project initiated by a group of individuals self-funding.
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Information Architecture Guerrilla Test Screen Captures



A | B Testing



Working draft



Screen Flow - Persona - Base Wire Frame
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T -Scape
inc

L a n d s c a p e  S e r v i c e s  2001

2012

2016

Client had logo over the years developed until 
in 2016 we were able to completely modernize 

the brand

T-scape - Branding and UI Focuses
CHALLENGE: Client is a small -medium sized landscape 
business that needed to move to the next level due to the 
customer base. Design material was created by family and 
friends so there was a natural bias toward a design that did not 
represent the new vision of the company.


MY ROLE: Designing and developing web presence in mid 
2000’s led to assisting in marketing materials including 
responsive HTML email campaigns. Over the course of our 
relationship a re-branding opportunity arose in which I was able 
to engage the business owner and help him to rebrand his 
company


RESULT : Higher impact on consumers with the brand being re-
inforced and creating a brand identity of quality and service. 
There has been a sales increase year over year since my 
involvement



     

Modern Re-brand  2016
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tee shirts designed to match brand worm by 
staff in warmer weathert-shirt design to be used by staff in warm weather



DESCRIPTION TOTALQTY PRICE

TOTAL:

TAX

SUBTOTAL:

Thank You !
Order Filled By :

1955 County Street
Dighton MA  02715
774-872-0669
www.tscapeinc.com

CUSTOMER  
NAME DATE

CUSTOMER  
ADDRESS

     

stationary designed to match  brandStationary and Business card design



baseball cap logo

fleet of trucks designed to match  brandDesign for branding of company vehicles today 5 out of fleet 
of 8 have been completed

Alternative Logo design for 
promotional & uniform ball caps



     

1955 Country Street
Dighton MA 02715

stationary designed to match  brand
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dy CHALLENGE: Small 501c3 nonprofit limited budget needed to 
get a visual and social presence for living history museum. 
Board consisted of non-tech savvy individuals 

MY ROLE: Worked with Board of Directors to design and create 
a web presence, social presence, and branding. Ideated 
concepts for UX and all digital media worked with other 
designers to implement and to create community exposure 

RESULT:  50% Increase in Membership,  80% Visibility, 150%  
Donations and social media exposure. Fiscal 2017 the largest 
single donation year over the past 20 years.

Invited to the board in 2015 

Lafayette Durfee House-Non Profit Digital Presence





Facebook Event Banner for Battle of Fall River
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Logo for Battle of Fall River
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development 

MY ROLE: Designed and developed four applications for iOS 10 
Two are currently in the app store with Two more still in design 
and testing poses. 

RESULT: Personally rewarding and fun no professional gain 
other than experience in iOS Design Development 

iOS Application Development



High fidelity wireframe for acceptance testing of “Round it “ app. 



Visual elements created for acceptance testing of “Round it “ app



https://www.facebook.com/glorimarapps/

https://itunes.apple.com/us/app/pirate-flags-v2/id1236877560?mt=8

https://itunes.apple.com/us/app/revolutionary-war-flag-stickers/id1220616700?mt=8

https://itunes.apple.com/us/app/pirate-flags-v2/id1236877560?mt=8
https://itunes.apple.com/us/app/revolutionary-war-flag-stickers/id1220616700?mt=8
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Design Comparison screens

2007 -2008



UX | Ui options 



UI Concept



PTC 2002 -2003

• Show Hide XML Navigation 
• Interactive En gagement 
• Viewer Controlled Experience 
• Web Offline Context



Section 508 Compliant - text sync with audio



2002 - Slide out menu
text size
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Varied Web Site Designs for small local 
businesses most are personal friends. 
Wireframe and prototypes designed, 
created and tested before the visual design 
was implemented most are responsive or 
mobile







Email Marketing Designs 
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Children’s Theater Production Designs 
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Base home page of app main feature is free 

text search. viewer can search by keyword, 

author, title , subject or ISBN - the action will 

result in viewer being taken to search results 

page

view of viewer selecting filter search
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